
Comments for Planning Application 26/01365/ADV

 

Application Summary

Application Number: 26/01365/ADV

Address: 109 Princes Street New Town Edinburgh EH2 3AA

Proposal: Temporary externally illuminated advertisement mounted within a scaffold shroud

incorporating a 1:1 facade wrap.

Case Officer: Local1 Team

 

Customer Details

Name: Not Available

Address: Not Available 

 

Comment Details

Commenter Type: Community Council

Stance: Customer objects to the Planning Application

Comment Reasons:

Comment:

The New Town & Broughton Community Council (NTBCC) would not normally submit a

representation on advertising applications such as this but we have been approached by a number

of local residents expressing their concern with the apparent proliferation of proposals for large

commercial adverts on scaffold shroud wraps on buildings undergoing renovation or refurbishment

along Princes Street or more generally within the city centre. Similar applications to this, although

previously approved, have prompted an energetic discussion at our April NTBCC meeting with

residents expressing their frustration at the imposition of blatantly commercial interests being

displayed in the centre of the Edinburgh World Heritage site.

 

We note that this application appears to be in response to the recent decision (to 25/06656/ADV)

to grant (in part) the temporary display of a decorative scaffold shroud incorporating a replica

image of the building façade during refurbishment works to the building. The original application

had proposed illumination (floodlighting) to be included for both the building replica image but also

the commercial advertising insert. It would appear that this current application is proposing to

reinstate the illumination of the building facade (including the commercial advertising insert).

 

We would also note that the Report of Handling does not appear to make explicit reference to the

200m2 'commercial' advertisement being approved under the 2025 application but the Planning

Statement included with this application does state that this was included. The 2025 application

was approved for 12 months as from 19 February 2026.

 

We are aware that these applications are determined specifically under the Town & Country

Planning (Control of Advertisements) (Scotland) Regulations 1984 with valid grounds for objection



being only either public safety or amenity.

 

Whilst we did not submit a representation on the previous application, we do accept that a building

image shroud wrap would be acceptable during the period of redevelopment / refurbishment but

we question the appropriateness of any floodlights being either necessary or acceptable. We also

question whether any large scale commercial advertisements in this prominent location is

acceptable and furthermore question whether any commercial advertising should be permitted

here.

 

It is does appear that there are commercial advertising organisations attempting to capitalise on

the Council's apparent acceptance of these highly visual adverts on Princes Street & this has

resulted in more applications being brought forwards. This is an unwelcome trend which we

strongly oppose.

 

Princes Street is one of Edinburgh's most important civic frontages, if not the most important, right

at the centre of the World Heritage Site and at the junction of the Old Town Conservation Area and

the New Town Conservation Area. It is clear that current LDP policies recognise this significance

and that proposals in this location require a high degree of sensitivity to context, architectural

character and townscape coherence.

 

The proposed scaffold-mounted commercial advertisement, incorporating a full-height façade

wrap, raises significant concerns. Even as a temporary intervention, the scale and prominence of

the proposal introduces a level of visual impact that is not proportionate to its stated purpose.

 

The inclusion of illumination further intensifies this effect, contributing to visual intrusion and

altering the character of the street and due to the specific location, disrespects the most basic

heritage aspects.

 

As highlighted above, the cumulative impact of such proposals raises further concerns. Scaffold

advertising on Princes Street has become increasingly frequent, with successive temporary

consents creating a pattern that risks becoming established over time. This proposal reinforces

that trajectory and contributes to the gradual erosion of the street's distinctive qualities and in our

view, should be resisted.

 

We therefore support the Council's previous position that any illumination is unacceptable and our

preference would be to also remove any commercial advertising element from these scaffold

shrouds - given that the current planning regulations do not allow any control of the actual content

of commercial advertising.

 

NTBCC takes the view that this proposal does impact on the visual amenity of the wider area,

contrary to the Town & Country Planning (Control of Advertisements) (Scotland) Regulations 1984

and therefore we strongly object to this proposal.



 

We trust that these comments are helpful in the determination of this application.

 

Yours,

 

Richard Price

On behalf of the NTBCC Planning Committee

 


